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» Welcome & Introductions.

» Review One Stop Flow

» Where we stand
» Where do we go how?

» Closing and Next Steps
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Social Media Ana/y%ics
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Brick and Mortar Ana/yﬁcs

July 2025-March 2026
2,521 Individuals
6,491 Visits
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How can we increase these measures?

o Visits

o In Person

o Virtual

> Community Pop ups
e Basic Career Services, Job development Resources, Job Boards
o Workshops and Events

o Career EDGE services
o Mobile AIDID services




C/osing & Next S*elps
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